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to do the right thing. This means setting
clear objectives, measuring our progress
and being accountable for our results—in
corporate responsibility as in every aspect of
our business.

Being a visible part of the community
means that our stakeholders expect a lot from
us. When people think about how corpora-
tions contribute to society —for better or for
worse—they think of companies like Verizon
that affect their daily lives. So it matters how
we respond to the issues that are on custom-
ers’ minds, from online safety and privacy to
global warming and more.

Living up to big expectations—our own,
as well as our stakeholders’—is what great
companies are all about.

In this report we show what can happen
when good ideas are married to solid execu-
tion. We share what we have accomplished
and outline next steps. Most of all, we intro-
duce you to a few of the extraordinary Verizon
people who do the work—turning Verizon’s
technological and intellectual resources into
visible results that improve people’s lives and
make communities stronger.

lvan Seidenberg

An alumnus and trustee of Pace University
in New York, lvan Seidenberg (MBA, ’81)
regularly visits the campus and meets with
students. He is shown here with Pace
students Caitlin Doherty (BA, '06) and
Andrew Pastor (BA, '06).
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THIS IS VERIZON’S THIRD CORPORATE RESPONSIBILITY REPORT. in prior

2006 CORPORATE RESPONSIBILITY PRIORITIES

years our efforts focused on establishing a strong understanding of Verizon’s values

for employees at all levels and setting a clearly defined framework for translating

those values into action.

n 2006 our emphasis was on taking
the next step: integrating our values
into the actual work we do every day.
So in addition to addressing the six
areas that make up our overall approach
to corporate responsibility, we targeted
several issues for special attention that
presented both financial and social value
for Verizon. We called them our “2006
Corporate Responsibility Priorities”
and they were:
e Make our broadband products
and services more accessible for the
burgeoning number of disabled
Americans and seniors, and add national
public-interest programming to our FiOS
TV service. On the drawing board now
is a “big button” remote control for
customers with physical disabilities. FIOS
TV now offers viewers free, on-demand
content on important contemporary
issues (e.g., Internet safety) via Verizon
Community Studio.
e Better manage the environmental
impact of our operations. One avenue we
investigated: incorporating hybrid-elec-
tric technology into our vehicle fleet. No
U.S. auto manufacturer produces hybrid

vans in this class, so we partnered with a
hybrid-electric pioneer to create our own
(page 28).
e Engage the community face-to-face
about online risks, how parents can keep
their children safe online and how law en-
forcement agencies are working to pre-
serve a safe and more secure Internet.
More than 400 people joined our first
community forum in New Hampshire in
December 2006, including the state’s
governor and attorney general (page 12).
e Enhance our Supplier Code of
Conduct to promote safe working
conditions throughout our supply chain,
encourage suppliers to treat workers with
respect and dignity, and foster envi-
ronmentally responsible manufacturing
processes (page 20).
e Develop a “Corporate Responsibility
Checklist” to review our global operations
and gauge consistency with Verizon’s
Commitment and Values (page 20).
Included within each chapter are
sections outlining in greater detail
“what'’s next” for Verizon to further
integrate our values into business
operations and practices.

Making Connections
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LIVING OUR VALUES

Pictured on Cover:

(From left) Rommell Angeles,

Data Engineer — Verizon Wireless;

John Marshall, Manager-Sourcing -
Verizon Communications and Deborah
Lansdowne, President & CEO - eKohs, Inc;
Vijay Jestadi, Senior Analyst Verizon Data
Services India; Stephanie Lindsay, Fiber
Network Field Technician - Verizon Telecom;
and Brian Williams, Systems Engineer

- Verizon Wireless.
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