
C e n t e n n i a l  E d i t i o n

2007  
UPS Corporate  
Sustainability Report
Published August 2008

OPERATING IN UNISON



C e n t e n n i a l  E d i t i o n

UPS Sustainability Statement
At UPS, we believe our business success depends upon balancing  

economic, social and environmental objectives.

UPS provides optimal service and value to our customers by striving 

for the highest operational efficiencies and minimizing impact to  

the environment.

This business model has endured for a century, and it has generated 

significant benefits for our stakeholders — employees, customers,  

communities and shareholders. Indeed, it is the foundation of a culture 

rooted in an ownership philosophy that values long-term strategy along 

with diligent execution.

This balanced approach to business is an important element of 

synchronizing global commerce, which we believe will be one of the  

most powerful and pervasive economic, social and environmental forces  

of the 21st century.

UPS, which celebrated its 100th  

anniversary in 2007, is the world’s 

largest package delivery company 

and a global leader in supply chain 

and freight services. With more than 

a century of experience in transpor­

tation and logistics, UPS has global 

trade expertise and is equipped 

with a broad portfolio of solutions. 

Headquartered in Atlanta, UPS serves 

more than 200 countries and territo­

ries worldwide.

On The Cover:

UPS’s hybrid electric vehicles use  

30 percent less fuel than the vehicles 

they replace, reducing emissions.



Letter from the Chairman

The year 2007 marked an important milestone for UPS. One 
hundred years ago, Jim Casey helped found a bicycle-messenger 
service that would become UPS. Although he never used the terms 
“sustainability” or “corporate responsibility,” Jim based his 
company on values that are consistent with today’s emphasis on 
economic, social and environmental responsibility to investors, 
customers, employees and the community. 

Those values endure today. UPS continues to provide our diverse 
group of employees with opportunities for personal and career 
growth. Employees are active in their communities as leaders 
and volunteers. The UPS Foundation remains one of the nation’s 
most generous givers, funding thousands of projects annually 
to address the world’s social problems. And the company is 
committed to operating in a way that makes us welcome in the 
communities we serve.

Because so many of our employees are UPS stockholders, as our 
founders intended, we take the mission of responsibility personally. 
Our goal, like that of our predecessors, is to leave this company 
better for the next generation of employees. 

To be successful, we must strive for continuous improvement. 
Back in 2002, we set goals that became the basis of our annual 
sustainability report. We were the first in our industry to do so. 
We set goals following the standards of the time, many of which 
didn’t exist for the transportation industry.

In 2007, we reached a number of our goals and missed others.  
As has been our philosophy, we are transparent about the reasons 
for our results in this report. Currently, we are finalizing the next 
set of goals. These goals reflect the way UPS has evolved from a 
small package company to a global transportation and logistics 
company since our first report. They also will reflect the growing 
expectations of stakeholders around the world, who are holding 
companies accountable for their impact on society.

As we gain experience and knowledge, we anticipate our sustain
ability goals will change and evolve, but one thing remains constant: 
UPS’s next century of success will rely upon responsible business 
practices and employees who care about the future.

Scott Davis
Chairman and CEO
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Highlights of the Report (cont.)

Environmental Sustainability

Ground and Air Fleet Initiatives
n �UPS continues to develop and use sophisticated aircraft routing 

technology to improve the fuel efficiency and environmental per-
formance of UPS Airlines — the world’s ninth largest airline.   

n �UPS retired 20 727-100s and acquired three new, highly efficient 
747-400s.   

n �We continue to enhance the UPS “green” fleet by testing and 
deploying hybrid, compressed natural gas and propane-powered 
delivery vehicles.

n �UPS employs telematics, the use of technology to collect and 
analyze data from delivery trucks, to help identify ways to 
reduce energy and emissions while improving driver safety  
and customer service.

Infrastructure Initiatives
n �UPS continues to roll out package flow technology, which  

is designed to improve delivery efficiency and energy savings  
in U.S. facilities.

n �The company evaluates alternate and renewable energy sources, 
including solar energy. We use roof-top solar panels in our  
Palm Springs, Calif., sorting facility. Since its deployment  
in 2003, the electricity produced has reduced CO2 output  
by 1 million pounds.

Recycling Initiatives
n �The company maintains its electronic equipment recycling initiative 

started in 2000. To date, UPS has recycled 22.3 million pounds 
of electronic equipment, with 2.65 million pounds in 2007.

n �UPS recycles solid waste. In 2007, UPS recycled 45,400 tons  
of solid waste materials, including metals, plastics, paper,  
corrugated materials, pallets and wood waste. Additionally,  
UPS purchased 159,100 tons of materials with recycled content.
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The economic contribution of corporations goes well beyond 
building shareholder wealth. Companies like UPS can generate 
an economic ripple that spreads throughout the global economy, 
helping create jobs, fund education and government services,  
and improve living standards in communities around the world.

The multiplier effect of UPS operations in local communities 
around the world is substantial. UPS creates significant economic 
activity when it pays salaries and benefits, hires a network of 
suppliers and outside contractors, contributes payroll taxes and 
makes other corporate expenditures. These are direct contribu-
tions, but there is an even farther-reaching impact generated by 
UPS’s business model, which is designed to enable companies of 
all sizes to move goods, information and funds around the world. 
The jobs, economic growth and wealth created by our customers 
doing business faster, smarter and more cost effectively is part of 
the economic ripple effect.

For instance, in UPS’s hometown of Atlanta, it’s been estimated that 
the company contributes nearly US$500 million a year in salaries, 
taxes and other expenditures to the local economy. These direct 
contributions help generate additional indirect economic activity 
in metro Atlanta for a total estimated economic impact of around 
US$3 billion. This represents a six-fold economic multiplier.

UPS has a similarly positive economic impact in the nearly  
200 countries and territories in which it operates. 

Economic Impact

Economic Economic UPS Corporate Sustainability Report

UPS helps make the business world  
go around.  Here a UPS driver delivers  
a shipment to a clothing store in  
New York City. UPS enables global 
commerce by linking retail stores  
to manufacturers worldwide. 

ON   T H E  CO  V E R


